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WOUB Public Media has been compiling “local content” reports for a number of years, 
and every year we look back with a smile at how many of you have welcomed us into your 
communities – and how you trust us to help share your stories with others.

From history projects, to high school sports, to great local music – your willingness to 
embrace the staff and students of WOUB Public Media and the trust you place in us to work 
together reminds us how fortunate we all are to be a part of the local community.

For those of you who have chosen to support us financially, thank-you just doesn’t capture our 
gratitude. Our hope is that as you page through and explore some of the activities that WOUB 
Public Media was a part of this past year, you will realize what an important part you had in 
making it all possible.

But we’re not done! As we move into the next year, we look forward to new ways we can work 
together, new ways to share stories, and new ways for WOUB Public Media to remain a valued 
service to each and every one of you.

Thanks again for 2018. Let’s look forward – together!

Letter from Mark Brewer, General Manager
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WOUB Public Media, an administrative unit of 
the Scripps College of Communication at Ohio 

University, provides public broadcast services, 
student professional development, and non-
broadcast educational services in support of the 
goals of the University and the College. The resources 
of WOUB support public service, teaching, research 

and administrative missions, through public radio, 
public television, online and related technologies. 
Through these activities, WOUB extends the 
intellectual resources of the University to its broader 
community and bolsters the University’s service 
mission in the Appalachian region.

Local Value
WOUB continues to be a valuable 
part of the southeastern Ohio and 
western West Virginia area. Local 
news continues as a mainstay both 
on the FM radio network, television 
broadcasts, and AM station. In 
addition, news has expanded its 
reach by utilizing Facebook live 
and other social media platforms 
as appropriate. New podcasts and 
audio projects tell the stories of our 
local area while maintaining local 
content via traditional broadcast 
– and at the same time – allowing 
local stories and content to be 
available to a national audience. 
WOUB continues to extend the 
expertise of Ohio University to the 
local community and beyond.  

2018 Key Services
In 2018, WOUB Public Media 
provided these vital local 
services: Seventy-five hours of 
local television news, sports 
and documentary broadcast 
production and 510 clips of digital 
video content shared online and 
via social media. The launch of 
“The Kindness Podcast,” author 
Nicole Phillips interviews various 
kindness “experts, advocates, and 
people with incredible kindness 
stories;” giving WOUB six nationally 
distributed podcasts. Production 
of the radio series “Perfect 
Harmony,” explores the role of 
music with family and friends. 
Continued partnerships (Ohio 
Valley ReSource, Nelsonville Music 
Festival, Barbara Geralds Institute 
for Storytelling and Social Impact, 
etc.) create content for and about 
the region.

Local Impact
WOUB Public Media local services 
impact the southeastern Ohio and 
western West Virginia area on a 
daily basis. In April 2018, WOUB-TV 
began offering six unique television 
programming streams per 
transmitter (for 12 total broadcast 
streams), broadcasting 144 hours 
of content per day to an area not all 
served by traditional commercial 
television. Social media and digital 
platforms have allowed for direct 
conversations with listeners and 
viewers as it relates to content. 
Regional partnerships allow for 
content creation and local voices to 
be heard while showcasing 
the news, arts, and the culture 
of the region.
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457SEO:
Stories, information, and observations about our regional Southeastern Ohio communities 
are shared and explored on an in-depth and personal level.

WOUB Public Media’s nationally distributed podcasts are building a new national audience for WOUB and our podcast 
sponsors. WOUB has created podcasts on a variety of topics featuring national, international, and locl guests. 
• The OUtlet podcast is produced by students working at WOUB, with the concept  

“where campus meets community.”
• In addition to being distributed through Apple Podcasts, Google Podcasts and Stitcher, WOUB podcasts are 

featured through National Public Radio on its NPR One mobile app and through its popular and prestigious 
NPR Podcast Directory. – npr.org/podcasts/ 

• The popularity of our podcast network is shown through our steady upward growth. The numbers cited 
below represent only a sample because they do not reflect all ways that people listen to our podcasts, such 
as on our website and through other platforms. The available data illustrates how our listenership continues 
rapidly growing

In FY 2018, through the selected channels, we had 121,180 visits and 2,286,343 page views, for an average of 
322 visitors per day through our regular distributor.
From January 1– June 31, 2018, in these selected channels, the number of “hits” increased 127%; our page 
views were up 144%; and our visitors up 188%.

Sports Beat:
A one-hour live radio sports program produced by students for WOUB-AM and on demand 
at woub.org/listen. Guests include: OU athletes, coaches, call-ins, OU alumni and media 
members on a wide range of local topics and teams. Students also produce SportsBeat 
Bits — an offshoot podcast of the main radio program. All audio assets are posted to 
SoundCloud offering 20 - one-hour episodes and 500+ minutes of podcasting.

Author’s Chair:
To supplement WOUB’s involvement with the PBS Great American Read project, WOUB 
produced a series of interviews with local and national authors. The series was designed to 
bolster and highlight regional literary works and authors by featuring area writers and stories 
featuring Appalachia.

PODCAST/RADIO NETWORK

4

WOUB COMMUNITY REPORT - 2018



Jazzed About Work:
Jazzed About Work features lively, informal conversations about everything it takes to 
create a resilient and rewarding career. Host Beverly Jones interviews professionals who 
share their expertise related to the workplace. Her guests go beyond the research as they 
talk about their interesting and often surprising professionals paths.

Live From Fur Peace Ranch:
Host Jorma Kaukonen introduces each program’s featured artist in a series of concerts 
recorded at the Fur Peace Ranch Guitar Camp in Meigs County, Ohio. An eclectic blend of 
performances includes blues, folk, Americana, rock, bluegrass, and jazz.

The Kindness Podcast:
Host Nicole Phillips is a champion for using kindness to overcome all of life’s difficulties, 
including her own battle with breast cancer. She spreads the message of the healing power 
of kindness through her public speaking and this podcast, where she invites guests to share 
their kindness stories. 

Ohio Today Radio:
Ohio Today, in collaboration with WOUB Public Media, has a partnership in creating audio 
stories for “Ohio Today Radio”. In 2018, WOUB co-produced six podcasts that featured 
stories from current Ohio University students and alumni.

Spectrum:
Spectrum features conversations with an eclectic group of fascinating people, some 
famous and some not, but they all have captivating stories. Spectrum, hosted by veteran 
journalist Tom Hodson, addresses a wide range of relevant topics through gripping 
stories of individuals.

Teaching Matters:
Hosted by Scott Titsworth, Dean of the Scripps College of Communication at 
Ohio University, Teaching Matters is an audio series exploring the unique needs of students.

In the 15 episodes of 2018, topics ranged from empowering educators, new technology, and 
a series recorded in Ecuador on place based problem solving.

PODCAST/RADIO NETWORK (CONT)
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Perfect Harmony: 
Music can magically connect family members with each other and with their heritage.
It also can bind friends together over decades.
To understand this dynamic, WOUB visited 10 area families and groups to explore the origins 
of music in their lives and the role it plays. We talked with parents and children, spouses, and 
long-time friends. What we discovered was “Perfect Harmony”.

Ohio Bobcats Athletics:
WOUB airs Ohio Football and Men’s Basketball on four transmitters (Ironton, Chillicothe, 
Zanesville, and Cambridge) as well as all conference Women’s Basketball and Ohio 
University Baseball games on our AM station.

Conversations from Studio B:
Athens’ talk program. Community volunteers bring their unique views to WOUB 
with lively discussion on local topics. In 2018, 16 hosts recorded over 75 unique 
half hour programs.

Shakespeare, Monologues and Sonnets:
This is a new WOUB audio drama project directed by Karen M. Chan. Learning through 
listening and reading text, we invite actors to join us by submitting a Shakespeare 
monologue and/or sonnet or other sonnets to WOUB. Our aim is to create a community of 
great actors and provide expressive outlets for local performers.
In 2018, we recorded 18 monologues and sonnets by five different performers with plans of 
doing many more in 2019.

PODCAST/RADIO NETWORK (CONT)
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WOUB presents music from a variety of genres through 
the week on several different programs. These series 

account for 24 hours of locally-produced music-driven 
programming each week on the FM network.

LOCALLY HOSTED MUSIC PROGRAMS

Showdown:
In addition to D28 + 5, bluegrass is performed live on Showdown, the first Sunday of 
the month, from September through May. Bands are from the local and regional music 
scene, with national acts appearing when possible. The program provides broadcast 
exposure for these bands, production experience for our students, and in-studio and 
broadcast entertainment for our listeners. 

This year, performers included the Salty Dogs, the Brickersons, Tall Grass, Adam 
Schlenker, Open Highway, Perennial Rye, Diamond Ridge, the Coal Cave Hollow Boys, 
Wood & Strings, Stephen Moore and Almost Famous, Libby Hall, Kaufmann Road, the 
Sandy Shortridge Band, Sterling Bluegrass Jamboree, the Goldsberrys, the Denison 
University Bluegrass Ensemble, the Hocking River String Band, and Like Father Like Son.

D28+5:
On Sunday afternoons, from 1–5 p.m., a rotating group of staff and community 
volunteers present bluegrass on D28 + 5. The program’s name is a nod to the D28 Martin 
guitar combined with a five-string banjo to form the foundation of bluegrass. 
The program hosts are Pete Hart, Rusty Smith, Todd Sams, Ivan and Deanna Tribe, and 
Ray and Beth Vining. 

Pete is a long-time bluegrass musician, and a well-known mandolin maker. Todd Sams is 
also a musician and luthier. Deanna Tribe is a retired extension agent, and teams with her 
husband Ivan Tribe, a retired history professor and noted author. Ivan has written books 
on the history of bluegrass and music in West Virginia. The Tribes also host Hornpipe 
and Fugue, a weekly hour-long program focused on country music history. He is a regular 
contributor to Bluegrass Unlimited magazine. Rusty Smith is the Director of Radio at 
WOUB and a noted musician in the community.

Audiosyncrasies:
Bryan Gibson and Rusty Smith alternate hosting Audiosyncrasies four hours each 
Sunday night, The program is a host-driven free-form vehicle for musical and topical 
explorations transcending genres and form. 
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Quotes from social media:
“Thank you for introducing me to old music I haven’t heard and new music I haven’t heard!” 
— Robin, Coolville, OH

“Bryan, thanks for playing my music and talking about the Baker Center show.” 
_ Todd, musician, Parkersburg, WV

“Thanks to Bryan Gibson for including me in his show ‘Crossing Boundaries’ on 91.3 WOUB!” 
— Ben, musician, Jackson, OH 

“Just checked off box #2 on my Athens Music Lifer Membership Card. I am honored to have had the chance to co-
host ‘Crossing Boundaries’ on WOUB Public Media! An all-Nelsonville Music Festival episode is coming your way on 
Monday, May 21. Thanks Bryan!” 
— Brian, Stuart’s Opera House

LOCALLY HOSTED MUSIC PROGRAMS (CONT)

Crossing Boundaries provides weeknight 
music programming hosted by Bryan 
Gibson, providing 14 hours per week of 
locally produced AAA/Americana music.
Since 2002, WOUB-FM has produced 
the “Crossing Boundaries” radio show, 
featuring a diverse mix of music styles 
ranging from Americana and folk, to 
modern rock and blues, soul, and R&B. 
In addition to national artists, the show 
regularly features acts from Ohio, West 
Virginia and Kentucky. Some of those 
performers/bands record for labels, but 
most are unsigned, independent artists. 
During 2018, “Crossing Boundaries” 
added recordings from acts hailing from 

Athens, Parkersburg, Marietta, Jackson, 
Huntington, Charleston, and Morgantown.
The show also helped promote various 
concerts and festivals during 2018, such 
as the Nelsonville Music Festival. In May, 
Stuart’s Opera House Marketing Director 
Brian Koscho joined host Bryan Gibson to 
co-host a 3-hour special dedicated to the 
fest, in which the two discussed various 
aspects of the four-day event and played 
music from the scheduled acts. A similar 
special is being planned for 2019.

Mondays-Thursdays: 7-10pm 
Fridays: 8-10pm on FM network 
and woub.org/listen

Crossing Boundaries:
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WOUB-TV’s six broadcast channels provide diverse 
programming for a wide range of viewers. Genres include: 
news & information, public affairs, documentaries, 
science & nature, children’s programming, performing 
arts, and lifestyle programming. WOUB-TV’s schedule 
often includes programs around diversity and awareness 

topics. Subject matters encompass: National Hispanic 
Heritage Month, Native American Heritage Month, Black 
History Month, Earth Day, mental health awareness, 
Veteran’s Day as well as issues facing veterans, Women’s 
History Month, and other subject matter relevant to our 
viewers.

LOCAL CONTENT AND “THEMED” PROGRAMMING
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Sports Beat:
A one-hour live radio sports program produced by students for WOUB-AM and on demand 
at woub.org/listen. Guests include: OU athletes, coaches, call-ins, OU alumni and media 
members on a wide range of local topics and teams. Students also produce SportsBeat 
Bits — an offshoot podcast of the main radio program. All audio assets are posted to 
SoundCloud offering 20 - one-hour episodes and 500+ minutes of podcasting.

The Nightshift:
This is a college-rock/alternative format presented 3 hours per weeknight from 9pm to 
midnight. There is a student music director, along with student program hosts.

Radio Free Athens:
On Saturdays, community volunteers are featured on the free-form Radio Free Athens which 
runs 11 hours per week from 9am to 8pm. The music is wide-ranging and host-driven. Hosts 
include Doug Brooks, Michael Tedesco,. Emily Votaw, Ezra Thobaben, Chad Reich, Adam 
Pergram, Art Cromwell, Dave Baer, Daniel Spencer, and E. Mackenzie.

The OUtlet:
Weekly student-produced half-hour news and public affairs magazine. With 10 
episodes per semester, this program focuses on campus and community news and 
lifestyle features. Features are repackaged and re-used during the 4A music program.

On the AM side, 4A presents Americana and AAA music 6.5 
hours each weekday in a feature rich format that presents 
news and information along with music. Features include 
Spectrum, the Kindness Podcast, Jazzed About Work, 
Author’s Chair, and stories from the Ohio Valley Resource. 

In addition, there is a 5-minute weekly arts and events 
program called ArtsAthens, produced by volunteer Tom 
Berich, and staffer Emily Votaw. Plus, features are drawn 
from the student-produced news magazine the OUtlet. The 
goal is to have three features per day, five days per week.

AM
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The OUtlet: Where Campus Meets Community:
The OUtlet is WOUB Media Lab’s local and regional AM radio show and podcast. The show focuses on stories 
“where campus meets community”: Media Lab journalists produced more than 60 audio features over the course 
of two 10-episode seasons of The OUtlet. 

WOUB Visuals:
Photojournalists with WOUB’s Visuals Team covered more than 50 assignments in FY ’18 and distributed their 
images and audio slideshows online and on social media. 

Academic collaboration:
The spring season of the OUtlet featured audio stories produced by students of Ohio University’s LGBTQ Media 
Action class in the department of Women, Gender, and Sexuality Studies. Students in the class critically examine 
media coverage of the LGBTQ community and learn practical skills needed to produce journalistic stories about 
the community. Students in the class produced 11 audio feature stories that aired on The OUtlet.

The WOUB News team steadily increased its story output throughout fiscal year (2018). In fact, by June of 2018 
had more than doubled the number of stories available on woub.org/news when compared with July 2017. 
Overall, the efforts generated more than 17,000 unique page views throughout the same time period. 

Ohio Valley ReSource:
WOUB News continues it’s partnership with seven news organizations in West Virginia and Kentucky to form the 
Ohio Valley ReSource. Reporters have increased their output from once to twice weekly radio and web features 
covering topics such as energy policy, agriculture, infrastructure, economic transition, and the opioid epidemic 
recovery efforts throughout the region.

WOUB Media Lab PIT Camp:
In FY ’18 professionals at WOUB News provided a 12-week Professionals in Training (PIT) camp for aspiring 
young journalists at Ohio University. The PIT camp is the entry point for most students joining WOUB’s Media 
Lab as journalists. 29 students went through the 12-week program where students learn the basics of broadcast 
news writing and start to build their audio storytelling skills.

NEWS
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WOUB Culture’s mission is to 
illuminate the eclectic arts and 
culture in WOUB’s listenership and 
viewership area. 

In the 2018 fiscal year, WOUB 
Culture worked with many regional 
arts non-profits, such as Arts/West, 
Stuart’s Opera House, The Markay 
Theater, The People’s Bank Theater, 
the Mid-Ohio Valley Blues, Jazz, 

and Folk Music Society, and the 
Nelsonville Music Festival. 

WOUB Culture covered the 2018 
River City Blues Festival, the 2018 
Athens International Film and Video 
Festival, the 2018 Nelsonville Music 
Festival, Boogie on the Bricks 2018, 
Ohio Brew Week 2017, the 2018 Big 
Bend Blues Festival, the 2017 Paw 
Paw Festival, the 2018 Undercurrent 
Music Festival, the 2018 Athens 
Punk and Metal Festival, and many 
other live music performance events 
throughout WOUB’s  
coverage area. 

WOUB Culture partners with the 
Ohio University School of Media Arts 
and Studies, the Scripps College of 
Communication, and the Nelsonville 
Music Festival each year to produce 
the Gladden House Sessions, which 
make up 19 of the most viewed 
33 videos on WOUB’s YouTube 
page. Each year the sessions allow 
students to record an intimate 
performance from various acts 
which WOUB Culture produces and 
disseminates on social media. 

Our most popular videos from the 
last fiscal year were of Tyler Childers 
(154,947 views as of Jan. 25, 2019), 
Aldous Harding (27,868 views), and 
Big Thief (19,151 views as of Jan. 
25, 2019) performing in that context. 

WOUB works intimately with arts 
non-profit Stuart’s Opera House to 
promote their annual music festival, 
The Nelsonville Music 
Festival. WOUB’s page for 
the festival was one of the 
most viewed on our website 
in the last fiscal year. We 
provide in depth interviews 
with performing artists, 
photography, and video from 
every day of the festival.

WOUB Culture promotes 
many events that take place 
at Stuart’s Opera House. One 
of our most popular online 
articles of the last fiscal year, 
was an interview with Steve 
Gunn of Los Lobos in August 
of 2017.

ART & CULTURE
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Quotes about WOUB Culture:
“I have greatly enjoyed the fruitful partnership that has been built between WOUB Public Media and the Scripps College of 
Communication. Together we have developed significant programming partnerships, including The Gladden House Sessions, a 
live episodic performance and interview series shot at the Nelsonville Music Festival. We are now entering our 6th season, with 
over 1 million views across our past five seasons, averaging 15 episodes per season. As well, we have worked together on the 
Scripps Visiting Artist Series, which brings Bob Boilen of NPR Music and select acclaimed artists to Athens each year for a live 
interview series on the campus of Ohio University, culminating with an evening showcase at the historic Stuart’s Opera House. 
In each of these initiatives, together with WOUB Public Media, we have developed innovative content from the region that has 
reached a national audience with direct assistance from students learning crucial media skills in the process.” 

Josh Antonuccio 
Lecturer, School of Media Arts & Studies/Scripps College of Communication  
Host, Creator, & Producer, WOUB Public Media Gladden House Sessions

“Working with WOUB allows a cultural institution like Stuart’s Opera House have an audience with Public Media listeners and 
viewers from all around our region and helps to connect us to them. In addition, Stuart’s and the Nelsonville Music Festival 
are able to collaborate with WOUB Public Media on a variety of programs and events throughout the year, such as the 
Gladden House Sessions at the Nelsonville Music Festival.”

- Brian Koscho 
Marketing Director, Stuart’s Opera House and Nelsonville Music Festival

“WOUB is essential to Stuart’s Opera House and the Nelsonville Music Festival in helping us spread the word to our 
community about our events through underwriting opportunities. Further, the music programming that the radio station 
offers often aligns with live music events that we produce at our historic theater and music festivals. These radio programs 
help educate our customers and potential customers.”

- Tim Peacock  
Executive Director of Stuart’s Opera House

“Since our historic theatre’s restoration and reopening in 2016, WOUB has been a valuable partner in its coverage of our 
events, interviews with our guest artists, and promotions on the radio, TV and on woub.org. From the newsroom to the 
corporate support office, WOUB’s staff is a delight to work with. In our rural corner of southeast Ohio, WOUB helps us tell 
our story to listeners from the Ohio River to Columbus, and we’re fortunate to draw attendees from throughout WOUB’s 
broadcast area.”

- Drew Tanner 
Marketing Director at People’s Bank Theater

“Working with WOUB during the Nelsonville Music Festival has given me the opportunity to perform with a fast turnaround, 
think presently, and most importantly, it’s allowed me to build confidence in what I’m producing.” 

- James Miller 
Volunteer videographer for WOUB Culture, Nelsonville Music Festival ’16, ’17, ‘18

“Covering Nelsonville Music Festival for WOUB gave me the opportunity to network with other industry professionals in 
addition to the ability to intimately engage with the community we cover. The four day festival was an intense experience 
that undoubtedly made me a better photographer.”

- Jordan Kelley 
Student photographer for Nelsonville Music Festival 2018, Ohio University graduate ‘19

ART & CULTURE (CONT)
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Project Summary:
The WOUB Public Media television 
series entitled “Our Town,” 
documents the history, heritage, 
events, and personalities that 
comprise communities within our 
broadcast area. In 2018, we featured 
our city of license Athens, Ohio. 
The hour-long program featured 
interviews with local historians, 
community leaders, and authors who 
helped tell the story of Athens, from 
its beginning to present day. Each 
March, the station hosts a free and 
open to the public premiere screening 
of Our Town before it airs on WOUB-
TV. The documentary is the live finale 
for our spring pledge drive, where 
donors receive a copy of the current 
DVD. Afterwards, DVD’s are available 
for purchase.

How we did it:
WOUB has a small production staff 
with limited resources. The Our Town 
series is produced by our media 
editor/videographer, staff narrator, 
audio engineer, and several local 
musicians. Evan Shaw, the chief 
videographer, conducts research 
and interviews, writes the script, 
shoots and edits the film. The project 
collaborates with local officials, 
chambers of commerce, museums, 
historical societies, libraries, authors, 
and local historians. Along with 
local newspapers, magazines, radio 
stations, public schools, and the city 
mayor involvement, the project is a 
collaborative effort involving WOUB 
staff support: graphics, membership, 
corporate support, radio, and digital 
departments.

Why we did it:
Because WOUB Public Media serves 
a large rural audience covering 55 
counties, this production series 
allows WOUB to become more visible 
and connected to communities 
within the region. Each documentary 
film provides a positive showcase for 
our local small towns that are under 
served and economically challenged. 
In addition to serving as an outreach 
and communication asset for the 
station, it is a tool to generate 
revenue and garner new business 
and support from non-traditional 
sources.

“Our Town’s” Impact on the 
Community:
It is hard to measure the goodwill 
and positivity that Our Town has 
provided for the communities 
showcased in each documentary. 
The roaring applause and cheers 
from the audience and smiles on the 
faces of the guests at each premiere 
screening is priceless!

WOUB’s Our Town documentaries 
provide a sense of pride and 
belonging to its viewers and 
introduces our station to new groups 
of people. The series provides a 
platform to showcase WOUB’s 
talented professionals and provides 
local programming that gives the 
station a unique position in the 
television market. 

Our Town DVD’s distributed to 
schools, libraries, and chamber 
of commerce offices serve as 
educational tools as well as 

promotion for the station. WOUB’s 
videographer/director/producer 
has been invited to speak in public 
schools, for civic organizations, 
and in libraries. The Our Town film 
series is an excellent vehicle to 
introduce viewers to public television 
and most importantly, adheres to 
our mission to “serve the public 
with programming and services 
of the highest quality, using media 
to educate, inspire, entertain and 
express a diversity of perspectives.” 

“OUR TOWN” - MARCH ‘18
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Hundreds of protesters took the 
streets once again in Athens on 
Saturday, this time to call for 

legislators to take action to curb gun 
violence.

One of those present was Nellie Sul-
livan, a junior at Athens High School, 
who spoke of dreams of graduating 
from law school one day.

“I’m not supposed to be here,” she 
told the crowd. “I’m supposed to be at 
the science 
fair over at 
Clippinger 
Hall, earn-
ing extra 
credit for 
my biology 
class, and 
I know I 
need it. 
That’s what 
I should 
be worry-
ing about: 
grades, 
how I’ll 
schedule 
my extra-
curriculars, 
how I’ll 
finally 
see ‘Black 
Panther’. I 
shouldn’t be 
worrying 
about where 
to hide in 
my French 
classroom, 
an entire wall of which is windows.”

Sullivan organized the March 9 AHS 
walkout, and called for stricter gun laws 
so she and her classmates don’t have to 
be afraid.

“I want to graduate high school and go 
to college. After college, and maybe law 
school, I want to become a politician so I 
can make the changes I want to see,” she 
said. “I want to grow up, and I bet you 
do too. Apparently, the (National Rifle 
Association) doesn’t want us to. They 
didn’t want hundreds, even thousands 
of children to grow up. This can’t be a 
partisan issue ... we are not a statistic. 
Our lives are not a partisan issue.”

Another AHS student, sophomore 
Annie Haseley, spoke of her own fears.

“Fear. Fear of spiders. Fear of snakes. 
You see, there are different kinds of 
fear, silly ones,” Haseley said. “But there 

are also fears no one should have. Fear 
of going to school. Fear of not living 
through the day. Most fears we can con-
trol, but when you’re afraid of going to 
school because you may get shot, things 
are no longer in your control. “

Haseley said she often thinks about 
Joaquin Oliver, who was 17 when he was 
shot and killed in Parkland, Florida, and 
known as “Guac” to his friends. She said 
she wonders if he had breakfast, if he 
was in a rush, if he hugged his mother 
goodbye or if she was upset at him for 
leaving his shoes in front of the door.

“When he was little, did his parents 
bring him from Venezuala to the U.S. 

so he could grow up safe?” she asked. 
“Did his mom look at those same shoes 
in front of the door, realizing he would 
never wear them again? How many 
moms have wondered, ‘if only I could 
this, or if only I could that, maybe they’d 
be safe.’ This fear should be in our 
control.”

Saturday’s gathering was part of a 
national day of protesting, called the 
March For Our Lives. Across the coun-
try, hundreds of marches took place with 
each rallying behind similar messages 
of stricter gun laws.

MESSENGER PHOTOS BY HEATHER WILLARD
Protesters march through the College Gate during Saturday’s March for Our Lives in Athens.

Annie Haseley, an Athens High School student, speaks during Saturday’s March for 
Our Lives rally in Athens.

Two Athens High School students hold signs while they listen to a speaker during the 
March For Our Lives in Athens.

“I want to grow 
up, and I bet you 
do too. Apparently, 
the (National 
Rifle Association) 
doesn’t want us 
to. They didn’t 
want hundreds, 
even thousands of 
children to grow 
up. This can’t be 
a partisan issue 
... we are not 
a statistic. Our 
lives are not a 
partisan issue.”

 Nellie Sullivan, 
Athens High 

School Junior

BY STEVE ROBB
MESSENGER STAFF JOURNALIST

Scott Zielinski has re-
signed as executive director 
of Athens County Job and 
Family Services, but said he 
is willing to stay on board 
until a replacement is found.

Zielinski, who has been 
executive director for about a 
year, submitted his resigna-
tion to the county commis-
sioners on Monday and met 
with them in closed-door 
session. Afterward, the com-
missioners voted to accept 
his resignation.

“We’re not unhappy with 
his performance at all,” 
Commission President Lenny 
Eliason said afterward. “We 
thought he was doing a good 
job. We wanted him to stay.”

Zielinski was hired in 
February 2017 to replace Bob 
Gallagher, who resigned for 
personal reasons.

“I appreciate the opportunity 
that the Athens County Com-
missioners have given me to 
lead this important agency, and 
I have valued my time here. 

Zielinski 
resigns as 

head of Athens 
County Job and 
Family Services

Scott Zielinski

SEE ZIELINSKI ON PAGE A2

BY LARRY DI GIOVANNI
MESSENGER STAFF JOURNALIST

With centuries of history to draw from, the documentary 
“Our Town Athens” premiered Sunday in front of about 2,000 
audience members at Templeton-Blackburn Memorial Audito-
rium.

The film featured a number of passionate and knowledgeable 
local historians who helped bring the city’s history back to life, 
said WOUB Public Media producer and videographer Evan 
Shaw.

Documentary 
subjects kept the 
audience’s attention 
throughout the film. 
Subjects ranged 
from the impact of 
settlers from the 
Ohio Company of 
Associates, led by 
retired Revolution-
ary War Gen-
eral Rufus Putnam 
and clergyman 
Manasseh Cutler 
in 1786 — to OU 
President Claude 
Sowle’s fateful 
comment to a 
national television 
moderator in 1970 
that there would 
be no need to shut 
down the university 
following the Kent 
State student shoot-
ings.

Despite the depth 
of his work, Shaw 
offered an apology. 
In producing the historical film of just under one hour in length, 
there were going to be some stories left out. “Our Town Athens” 
is the fifth installment in his Emmy Award-winning series.

‘Our Town Athens’ 
takes a lengthy 

look back in time

MESSENGER PHOTO BY JOHN HALLEY

Pictured is Evan Shaw, producer and 
videographer of WOUB Public Media’s 
“Our Town Athens” historical docu-
mentary. He is seen discussing the 
making of the fi lm before a Templeton-
Blackburn Memorial Auditorium audi-
ence of about 2,000 people on Sunday.

 “To borrow a line from Tom O’Grady 
(Southeast Ohio History Center 
director), this is where Ohio began,” 

Evan Shaw, Our Town Athens 
producer and videographer 

Athens community rallies for local 

MARCH  LIVESfor
our

SEE MARCH ON PAGE A2

SEE OUR TOWN ON PAGE A3
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“THE GREAT AMERICAN READ” (TGAR)

TGAR Kick-Off:
WOUB Public Media kicked off “The Great American 
Read” with a free pre-screening event at the Athens 
Public Library. Short videos were shot of various 
community members talking about their favorite book 
and their love of reading. These clips were used social 
media and promotions. 

Promotion:
To coincide with TGAR, WOUB added a weekly podcast 
and radio show, the “Author’s Chair” to highlight local 
and regional authors. This podcast series began in 
May and continued through the fiscal year. We utilized 
social media, woub.org, and WOUB radio and television 
to reach our audience and promote TGAR. In addition, 
we had coverage in local newspapers with press 
releases and advertisements. 

Library Partners:
The Great American Read helped WOUB build 
relationships with library partners within our regional 
coverage area and strengthened alliances outside 
our home base: St Clairsville Public Library, Meigs 
County District Public Library, Athens County Libraries, 
Perry County District Library, Muskingum County 
Library Systems, Chillicothe & Ross County Library, 
Portsmouth Public Library, Ohio and Garnett A. Wilson 
Public Library of Pike County conducted contests, 
displays, e-blasts, and social media campaigns about 
the program. Each library system featured a TGAR 
display with posters and the official book list.

Here’s what some of the library partners had to say:
“Our Athens branch was happy to be the hosting location for the official WOUB kickoff party, where library users were 
interviewed and videotaped about their favorite picks, and a showing of the first PBS episode was streamed.”
-  Athens Public Library 

Athens, Ohio

“I’m so glad we were able to partner with WOUB on the Great American Read! Our customers loved it, and so did I.”
-  Perry County Library, 

Crooksville, Ohio

“The St. Clairsville Library greatly appreciated the opportunity to participate in the TGAR campaign! The offering of 
promotional materials and incentives that were given to us to promote TGAR were also appreciated.”
-  St. Clairsville Public Library,  

St. Clairsville,Ohio
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LEARNING LAB

Our education division, the WOUB Learning Lab, 
conducts educational outreach through teacher 
Professional Development. Early learning resources 
available through PBS Kids were showcased to area 
public preschools in Athens and Meigs counties. We 
also provided direct PD in our northern coverage area 
at Beallsville Elementary and High School in Monroe 
County, focusing on Google Classroom. This day long 
training reached 25 teachers from the Switzerland of 
Ohio School District.
As part of our partnership with the area Educational 
Services Center: Athens Meigs ESC, we provided two 
trainings and sponsored a week long summer teacher 
professional development. Trainings provided a three 
day Google Certified Educator training, Coding and 

Robotics using the Wonder Workshop Dash and Cue 
robots, as well as sessions around project based 
learning and engagement.
A new idea in teacher professional development 
occurred through our documentary series “Our Town”. 
Our local producer, Evan Shaw, in collaboration with 
the local historical museum, conducted a full day 
seminar into the Our Town production using primary 
source documents from the historic museum. Middle 
School and High School teachers from the Athens 
City School district had an opportunity to explore 
resources available through PBS Learning Media. 
Teachers reported it was one of the best professional 
developments they had attended as it was designed 
uniquely for them.

Teacher Professional Development:
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Student Coding Activities with Teacher 
Training & Loan Program: 
As the WOUB Learning Lab continues to assess the needs of our 
schools, we find students become more engaged with coding 
when using robots. When conducting activities in schools, we 
begin with the “Hour of Code,” then expand to other invitational 

activities. We find that teachers 
enjoy learning to implement 
this new technology in their 
classrooms, as well as procuring 
monies to purchase the necessary 
items. Currently, we are developing 
an official loan program so 
schools can keep the coding robots 
and continue using them. Training activities for a longer period of time were 
conducted in Beallsville Elementary in the Switzerland of Ohio School District, 
Eastern Meigs Local in Meigs County, Meigs Middle School in Meigs County, and 
Federal Hocking in Athens County.

Early Learning and School Readiness:
As part of our agreement with Ohio Jobs and Family 
Services WOUB provides workshops for home and 
private childcare providers. This year’s series of 
workshops focused on Science and Early Learning. 
Participants learned about States of Matter, Space, and 
Exploring the Living World. We provided 30 workshops 
with a cumulative attendance of 437. Workshops were 
held in Muskingum, Harrison, Coshocton, Washington, 
Jefferson, Tuscarawas, Guernsey, Athens, and Jackson 
Counties.

Community Events:
WOUB Learning Lab was invited to participate 
in a number of community events. Students 
and families enjoyed interacting with our 
STEM and coding activities. We participated 
in the Physics Open House at Ohio University 
in November 2017 which served as a kick off 
event for our expanded educational service 
allowing WOUB to reach more than 1,000 
students and parents. 

LEARNING LAB (CONT)
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Gridiron Glory:
This award winning 30 minute (14 episodes) live television student 
production now in season 19, provides comprehensive coverage of 35 
high school football teams of southeast Ohio. The broadcast program 
features game highlights, interviews of coaches, players, and fans. At 
the end of the season, the Gridiron Glory Player of the Year is voted on 
by fans and the winner is revealed in a one-hour finale.

Over 40 students contribute to woub.org/gridiron/ by writing articles 
of game highlights, including quotes, conference standings, and on 
and off the field stories. 

Gridiron Glory has strong engagement on multiple social media 
platforms that are active the entire week leading up to game day.

STUDENT DEVELOPMENT AND WOUB SPORTS

Hardwood Heroes:
This is an eight episode season that features comprehensive coverage of nine area 
boys and girls high school basketball competition. The student staff of 35 - 40 
students are assigned to each school. They work to contribute video recaps, writing 
articles of game highlights, including quotes, conference standings, and human 
interest features. 

Student staff quotes: 

2nd Annual Gridiron Glory Media Day:
August 2017, student staff hosted media day designated to be a meet and 
greet event for area high school football teams in which 80 athletes and 
high school coaches attended. The staff records photos, video interviews, 
coaches perspectives, and offer promotional items at the pre season event. 
Ohio State Representative Jay Edwards was the event’s guest speaker.

“Hardwood Heroes has 
brought a lot of experience 
to me and it gives me 
opportunities I know 
I can’t find anywhere else.”

- Molly Kennedy ’20

“I’ve learned by doing most 
everything. WOUB helps you 
decide where you need to 
improve a skill set”.

- Taylor Nimmo ’19
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2 live concurrent web streams:
Ohio University Homecoming Parade 2017 
A 90-minute student produced multi-camera live web stream event with 2,400+ YouTube views to date. Collaborated 
with the Scripps College of Communication – Immersive Media Initiative to provide 360-degree camera web stream 
coverage of the parade.

Campus partner quote: 
“Thank you for your continued assistance to honor and celebrate our students, alumni, 
faculty, community and bring our two groups (Board & staff) together. Because of the work you do, our 
program and weekend was a huge success! Thank you for your hard work, dedications and passion.” -

- Dawn A Werry, Senior Director, External Relations  OHIO Alumni Association

Ace Nation:
A student digital production geared for high school girls volleyball coverage of Athens County 
teams. The staff covered key matches and produced wrap up videos and written articles for 
WOUB sports. All video recaps are posted to YouTube.

Student Professional Development: 
WOUB is highly visible at three new student orientations provided by the Ohio University Scripps College of 
Communication. The WOUB Informational Meeting places student leaders in each area in front of new recruits to 
outline opportunities. 

Career Development
Unique opportunities throughout the year when Ohio University alumni from various disciplines to discuss best 
work practices and career pathways with student volunteers. 
• Dana Sulonen – Reporter, Detroit Free Press
• Alex Adeyanju – Producer, Ultimate Fighting Championship
• Kimberly Galiette – Remote productions, ESPN
• Bruce E. Dunn – Digital Video Tech Specialist, Florida
• Charlie Walter – Sports Anchor, LEX 18 News
• Justin Timmons – Reporter, Sinclair Broadcasting affiliate

Awards and recognition: 
• Erik Threet –  Gridiron Glory “Austin’s Army” Special recognition from State Chancellor 

– John Carey, Ohio Dept. of Education
• Gridiron Glory – awarded (9th)Student Production Award, Ohio Valley Regional Chapter of NATAS. 
• Hardwood Heroes – awarded Student Production Award Honorable Mention, Ohio Valley Regional Chapter of NATAS. 
• Awarded 3rd place best Sports Program, College Broadcasters Inc.

WOUB sports
Coverage of all Ohio University athletics and local sports stories in the region.  
The Bobcat Sports Showcase followed the OU football successful season including the 2017 
Bahamas Bowl wrap up, women’s volleyball, wrestling, women’s soccer, basketball, softball, 
cross country, golf, and baseball.

STUDENT DEVELOPMENT AND WOUB SPORTS (CONT)
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The premiere showing of a new documentary Realistically 
Ever After: A Turn it Gold Movement, focused on childhood 
cancer and its aftermath, was shown to the public in 
Athens, Ohio on Sunday, Oct. 22 at the Athena on Court St.

After the screening, the founders of Turn it Gold were 
present to speak about how funds raised have been 
leveraged to better understand and enhance the lives of 
childhood cancer survivors.

The documentary focuses on the efforts of the Dina family 
of Texas as they partner with schools, athletic teams, and 
community members to communicate the hard facts of 
childhood cancer and increase funding for research. “The 
film illustrates how brave individuals inspire others and 
bold action creates change,” says Dr. Lynn Harter, one of 
the film’s producers and the main driving-force behind the 
documentary. The film, produced and directed by Harter, 
Stephanie Pangborn, and Evan Shaw, is a creation of the 
Barbara Geralds Institute for Storytelling and Public Impact 
in the Scripps College of Communication at Ohio University 
with support from WOUB Public Media.

Over 200 undergraduate and graduate students at Ohio 
University have been involved in the production of this 
documentary. Some 550 learning communities at the 
university also have been involved including over 8,000 
students participating in the OU-Campus initiative. In 
addition, over 45 local businesses have participated in the 
OU-Community initiative along with Athens High School 
and Ohio University football.

WOUB COMMUNITY ENGAGEMENT - 2018

The Lancaster Festival Ohio Brew Week Nelsonville Music Festival Boogie on the BricksOhio Valley Summer Theater

Sponsored and/or Partnered with the following community events:

WOUB partners with the local community by offering 
professional workshops. These include opportunities for 
expanding understanding of the social media landscape, 
media relations, and pointers for refining personal branding. 

Workshops have been conducted for organizations such as 
the Ohio Judicial College and the Supreme Court of Ohio, 
the City of Dublin Administrators, the Ohio EPA, and for the 
Southeastern Ohio Women’s Summit.

“Realistically Ever After: 
A Turn it Gold Movement” 
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WOUB Collaborates To Address 
Mid-Ohio Valley Opioid Crisis
More than 300 people were killed by drug overdoses 
in the Marietta-Parkersburg area in the last four years, 
contributing to a crisis ravaging the Ohio Valley. In Ohio 
and West Virginia alone, nearly 5,000 are dying each year 
of opioid overdoses.

West Virginia and Ohio have the dubious distinction 
as No.1 and No.2 in the nation for opioid death rates. 
There are indeed individuals and organizations delivering 
creative interventions, but still, the number of individuals 
and families in crisis staggers the imagination.

As journalists, we believe we have a responsibility to not 
just report the problem, but also be part of the solution. 
For that reason, journalists in the Marietta-Parkersburg 
area agreed to set aside competitive instincts and work 
together on helping the Mid-Ohio Valley identify and 
act on solutions to the crisis. The Marietta-Parkersburg 
initiative will be part of the Your Voice Ohio project, 
a collaborative effort of nearly 40 radio, television, 

newspaper and online news organizations that seek 
to give voice to people in their communities. By better 
understanding the people, journalists are better equipped 
to hold leadership accountable.

WOUB told the story about the solutions in the 
community that are working. Your Voice Ohio has held 
11 community conversations across Ohio, listening to 
more than 500 people discuss what they know about the 
addiction crisis, the causes and solutions.

Journalists joined citizens at the table to listen and 
participate. We want to reflect accurately that this is not 
a hopeless crisis and provide a list of solutions that are 
statistically proven to reduce harm.

The public conversations sponsored by local news 
organizations begin with the assumption that 
communities are best equipped to identify and act 
on effective solutions. People discuss how opioids or 
addiction have affected their lives and asked how the 
area would look if it were successfully turning the crisis 
around and what must be done to do so.

SPECIAL REPORT:  OPIOID EPIDEMIC IN SOUTH EAST OHIO

21

WOUB COMMUNITY REPORT - 2018


